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In a post-Hummingbird world, we all know content matters. But many SEOs are still trying to work around this update
because we think we don't have the tools to gauge content quality. If you've said, "I'm not a writer," or, "How do |
know what will resonate with my audience?" And even, "Content is hard and takes time; do | really have to?" You
might be suffering from content anxiety.

Content quality anxiety can come in many forms:

1. Whatis content, really?
2. lhired a content team or agency. How do | know if they're any good?
3. How can | calculate the value of content?

Help is available.


https://moz.com/community/users/409781
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Read on for your guide to understanding what makes good content (and improve your SEO in the process).

1. What is content, really?

First, just to make sure we're on the same page, a quick operational definition: Content is the sum of all of the words,
images, videos, and audio on your site, social pages, emails, and beyond. A good content creator is thinking about
everything from the language on your newsletter subscription text to the tone in your order confirmation email or even
the wording on your delivery envelopes.

2.1 hired a content team or agency. How do | know if they're any good?

In-house or agency, knowing if a content creator or team is up to snuff can be one of the most intimidating things for
non-creatives. While there are a lot of tips and tricks to creating great content, there is no secret code for
recognizing great content. Use these guidelines and you'll be golden.

Are the ideas original?
If you want your content to stand out in the crowded Internet (and who doesn't), you're going to need original ideas

and content. Before you even decide whether you like the ideas, do a quick pass through your memory. If your content
team's first set of big ideas sounds uncannily familiar, dig deeper.


http://www.portent.com/blog/copywriting/content-actually.htm
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Autumn Wedding Ideas on Pinterest
www.pinterest.com/greenbridegiide/autumn-wedding-ideas/ ~
All the Autumn wedding ideas you riéeg are right here | See more about wedding shop,

\

autumn weddings and fall weddings.

‘\

Fall Weddings - Fall Wedding Ideas - Planning A Fall Wedding
wedding.theknot.com/real-weddings/fall-weddings.aspx ~

Fall Weddings - Planning a fall wedding is easy\wnth tnps\and advice online from ..
Design an elegant fall wedding with some of our favonte new decor ideas.

Fall Wedding Ideas - Ideas for Fall Weddlngs |Weddmg
www.bridalguide. com/;STanmng/waddlng—receptnon/falI-weddlng ideas .~ It' S hard to st and
From your color palette to your centerpieces to yourcake, get 1 tons of msplratron for

autumn wedding. —— :' out when your

Fall Wedding Id Real Weddi -M rtha St rt 7/ ideas are ]uSt \ike
a e ng laeas = a e lngs artna ewa a ) P
www.marthastewartweddings.com/228925/fall- Ideas-reai-weddlngs sl i everyone else’s
Browse Martha Stewart Weddings' Fall Ideas from Real Weddlngs coljectlon Fmd

wedding decoration ideas, seasonal reoephonfhemes and color pafettes

S .-"

/

Real Fall Wedding Ideas | Real Simple e
www.realsimple.com/weddings/fall-wedding- ldeas Jindex.html , ot
Incorporare some fall flair into your autumn wedding with these i mspmng ideas.

./,

Fall Weddings — Fall Weddmg Plannmg Fall Weddlng Ideas
fall. weddings.com/ ~

Fall Weddings — Planning your Fall Weddmg? Fall. Weddings.com has everything you
need from Fall wedding ideas/and information on Fall wedding planning.

>
Rustic Fall Wedding Ideas - Wedding Chicks
www.weddingchicks.com/2013/05/14/rustic-fall-wedding-ideas/ ~
May 14, 2013 - Rustic Fall Wedding Ideas from Red Heels Events that are not only
easy but super stylish.

The tricky part about this is that every wedding provider in this SERP is trying to speak to a very common need that
brides have: finding creative ideas for a fall wedding. But your content team or agency should be able to help your
customer find that information in a new and exciting way. It's okay to insist on originality.

Is the content appropriate for your audience?

You also don't want your ideas to be so shockingly original that you and your audience can't relate to them. For
example, if | was to suggest an interactive game based around Waiting for Godot for your dog food business, I'd
expect you to cry bullshit unless your audience is entirely composed of literary professors and playwrights.

Do you feel like the content adds value to your site?

Shiny objects can be great for attracting new visitors to your site. Make sure that big new idea attracts the kind of
attention you want.
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You want this
reaction

Google made me cry. Thank you Google! -

- =

Like - Comment - Share - Buffer

- - - -

Yesterday at 5:13am - 1%

Not this

Spooky or cool that Google knows it's my birthday and has a special page
for me?

Like - Comment - Share

Big content is an investment. And while it's great to take some risks, your content team should be able to convince
you what value that content adds and make a case for how it might be received.

Does your content tell a story?

This one isn't strictly a necessity, but do not underestimate how far a good story can go to making your content
memorable. This can take the form of an anecdote that illustrates the point, or the whole page can be a story in itself.
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WARRIOR IPA - Killer name

A STRONG MALT FOUNDATION COMPLEMENTS THE BRIGHT
FLORAL HOPPINESS. ALLOWING FOR A WELL-BALANCED,
DRINKABLE IPA.

Alluring, complex and dangerous, she reveals herself and it’s already too late. Warrior
is brewed with fresh, whole flower Cascahegxops from the Western Slope of Colorado
where high altitudes, hot days and cool mounitain nights produce hops of great character.
The hops are flown in fresh to our kettles within hours of being harvested. Citrus and
pine notes aggressively attack in the aroma and flavor. of this once a year brew. This
Warrior is ready to makéa move. Are you? N

} G o] et 0] _Character

\\‘?.;? ‘fff ’

to root for

FIND THIS BEER SN

~Strong visuals
COLLECTION: Seasonal

STYLE: Fresh Hopped IPA
COLOR: Bronze, 15 SRM
BODY: Medium
ABV: 69%
IBU'S: 60
PLATO: 16.2°
PKG: 220z Bomber, Keg
MALT: 2-row, Munich, CaraMunich and CaraAroma
HOPS: Centennial and Colorado Wet Cascade

Beer nerdery

Inthe case of Warrior IPA from Left Hand Brewing, the beer becomes a character. And while it would have been hard
to fit a full beginning, middle, and end in one paragraph, hints of this warrior's story pair perfectly with the illustration
on the label. This product description is so good that the beer nerd info is purely a bonus.

Does it raise the hairs on the back of your neck?

Probably the best test of content ever: pay attention to how you feel when you first experience the content. Trust your

gut. If you're engaged and can't get enough, it's good content. In  this example from the Distilled blog, Harriet
Cummings reaches deep into the soul of someone who wants to be a better public speaker and pulls all the right
strings to cement that engagement.


https://www.distilled.net/resources/you-could-be-a-better-presenter-heres-how/
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You Could be a Better Presenter,
Here’s HOW Speaking directly

By Harriet Cummings. Published August 21, 2014 in the Distilled category //;{to the reader's needs,
wants, and fears

When Steve Jobs gave the graduation A
speech at Stanford University, the g

audience fell into an awe-like silence.

He said nothing earth-shatteringly //

new. Yet his speech has gone down in”
history as one of the best

commencement addresses of all time.

So, why do the words of some speakers resonate through the years?, Read on

for advice about how to deliver a knock-out presentation even if you're not a

born public speaker (who is?). Many of these tips are from our consultants

who present at conferences around the world, as well as our very own
SearchlLove series.

You don't have to know why a piece of content blows your mind (that's the content team's job), just pay attention to
how it makes you feel.

Is it Internet-friendly?

Reading content online is a lot harder on the eyes than reading on paper. Breaking up the text with headings, bullet
points, images, and shorter paragraphs helps keep your customers on your page.
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Written for Print Written for the Web

IT'S NOT EVEN nine o'clock in the morning and the Write Bloody Create 2 style guide

Publishing crew s looking a little weary. We're all a little weary after two About those guidelines... think of o style gulde not as o rigid set of rules that confing your
full days and nights of panels and parties at the Association of Writers & WIISETS 10 3 COpOrate voice. View It instead as B strong platform that makes sute your
Writing Programs (AWR) Conference in Seattle. With a few minutes to go writers are @l piaying on the same field. Once everyone knows the rufes, set them free to

before their presentation starts, Cristin O'Keefe Aptowicz is joking around find niew levelzof @celence:
with Derrick C. Brown, founder of Write Bloody, about how many retweets ,

4 e You're going 10 want 10 include nitty-gritty grammar. quirks and also some fun stuft,
she got on a topless picture she posted of him. Performance poets Taylor

Mali, Jonathan Sands, and Mindy Nettifee are slowly gathering behind the Grammar choices to make

tables at the front of the room while Brown rearranges the furniture, In 2 If you acen’t a copy edfior, this busieted list might read lke gibberish, Trust me, it’s not
black T-shirt and jeans, he looks out of place-against the beige carpet and Many peopie who o know what all of these are care less about which camp you choose
faux-marble chandeliers of the Sheraton’s Willow Room, than that you are consistent

A former paratrooper with the 82nd Airborne, Brow o To Oxford comma of not to Oxford comma?

publisher and author as “A war against the working self © En dashes o¢ em dashes?

A war for more knowledge that demands speed, so you don’t go broke, and a © SmMar qUOtes of straight Quotes?

push to be a better businessperson.” In the 10 years since Write Bloody was o/ O OF WO SPACTS aRer 8 pviod?

born out of rejection and other failed presses,” he has continued to wage & How 06 you spell Indistryspeciic Jigon (5. ¢-book, ebook. or eB3aKY)
that war, and he’s learned a lot along the way.

Find 3 good copy editor and let them help write your style guide. Your biog will achieve a
Aptowicz interrupts Brown's furniture shuffle to ask, “Who do you think level of consistency and organization that 99% of readers will only appreciate subliminaily,

you are, Sherman Alexie?” in reference to the way he's taking over the room. DULES worth

As for non-text content, make sure your images, video, and audio all load well and as quickly as possible.

Does the writer use proper grammar, spelling, and punctuation?

We've all seen examples of a gorgeous, well-planned infographic that's perfect except for just a few typos. You may
not be one of those sticklers who judges the work of others based on proper grammar, but you can bet that someone

in your audience is using grammar, spelling, and punctuation as a measure of the quality of your content.

BUY ON BLU-RAY™ T( ADDITIONAL
Ll FE UF P I HOURS OF BEHIND-TH
AVAILABLE NOW

WINNER OF 4 ACADEMY AWARDS®
INCLUDING BEST DIRECTOR

This is my final impression of one of the most gorgeous interactives | ever saw online. Sad face.

Do you immediately want to share the content?

One of your goals involves social shares, right? Or at least you wouldn't be sad if you got a bunch of them. If you're
excited to share whatever you're reading, others will be too. If you find it dull, well...
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3. How can | determine the value of content?

How do you prove the value of something that's everywhere, anyway? There are lots of possible answers. As an SEO,
you probably understand most of these measures already, but here's how to tweak them to evaluate content. You'll
likely want to use overall traffic plus a combination of the things below depending on what type of content you're
focusing on.

Attribution modeling

While content is everywhere on your site, the things most of us think of as content (blog posts, landing page text, and
yes, even infographics) are rarely the last touch before a conversion. Attribution modeling helps you assign a portion
of the value of a conversion to all the pieces of content that a visitor sees before converting.

For example, if they read a blog post, click through on an email, and read an FAQ, you can give each of those touches
partial credit. Read more about attribution models.

A/B testing

A/B and multivariate testing are great ways to measure the value of some forgotten areas of content like the text in
form fields and pop-ups. These tests can also tell you when you don't actually need content in those areas. Don't
forget that less can be more.

Social shares

Engagement matters and social shares are definitely one way to measure engagement. Of course social shares are
probably a better measure of blog posts and product descriptions than of the copy you use in the checkout process.

Links

In a perfect world, great content earns links. Don't assume your content is valueless if you aren't earning links, but do
celebrate when it does. Use Open Site Explorer to find and keep track of links.

Comments

Yes, it does seem like fewer people are commenting on blogs these days. But, as with links, this just means the
comments you do get, usually a signal that a reader is deeply engaged, are all the more valuable. Dan Shure explains
thisin depthin The Broken Art of Company Blogging (and the Ignored Metric that Could Save Us All).

One Metric

Our blog editor, Trevor Klein, has developed and refined a personalized metric for Moz called the One Metric. This
system combines a variety of the signals above and then weights them to give a quick overview of what's succeeding
and what's failing. We've already been using that information to inform decisions about future content efforts.


https://moz.com/blog/set-up-meaningful-custom-attribution
https://moz.com/researchtools/ose
https://moz.com/blog/broken-art-of-blogging
https://moz.com/blog/one-metric
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Caveat

The success of content cannot always be measured in numbers, and if you invest only in projects that have a
predictable rate of return, you're missing opportunities. Rand calls this serendipitous marketing. Just make sure

as you're considering the value of your content that you leave room for Serendipity.

Is this SEO?

Yes. Remember how | mentioned the Hummingbird algorithm up above? | know that this is the algorithm update most
of us would like to forget, because we think it's so much easier to spot spammy links than quality content. But it's
really a lot simpler than that. Google is looking for content that answers users' queries. And according to Marie
Haynes, "Google's goal with all of these algorithm changes (Panda, Penguin and Hummingbird) is to encourage
webmasters to publish content that is the best of its kind."

So if you're an SEO (or anyone else) with content anxiety, let it go. You have the tools to tell when content is good and
to select a team that knows what makes it great. Go ahead and let that team try to sell you on an idea. You can trust
yourself to make the final call on whether or not it's actually worthwhile.

And if you're part of a content team that's trying to make the case for your big ideas, please join me on September 9
for "The Storytelling of Content Strategy." This Mozinar will cover one method of creating more engaging (and
persuasive) strategy docs.

Do you ever experience content anxiety? What are your measures of content quality? Has a particular experience with
content made you either gun shy or wildly enthusiastic about content? I'd love to hear your stories in the comments.

The author's views are entirely their own (excluding the unlikely event of hypnosis) and may not always reflect the views of Moz.
Written by

Isla McKetta

Isla uses her MFA in creative writing to organize words into forms that resonate with an audience and incite action.

She co-authored Clear Out the Static in Your Attic: A Writer's Guide for Turning Artifacts into Art. Connect with her on
Twitter.
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