
Field Guide to Digital Marketing



Everybody else is doing 
it so why can’t we? 















The Conceptual 
Model







Just kidding! That’s only v1





Things to note

- There are multiple entry points to topics based on users’ interest 
- but the topics are relatively solid

- Users self-select difficulty based on language
- The flow reflects the topic overlaps that naturally occur in digital 

marketing rather than arbitrary disciplinary distinction
- Because of those overlaps, there are 53 total pages needed 

(based on 5 different templates)



Mockups













Things to note

- Field guide approach appeals to the scientific minded tinkerer - 
the curious type of person who will ultimately get the most out of 
playing with our tools

- Iconography carries through to reinforce a sense of location 
(note, I used icons from last year’s CYOA blog post, I’d expect 
actual icons from Design)

- Colors carry through and match our product branding, building a 
subtle relationship between that content and our related product



Next steps 



What’s coming up

- Verify (with Trevor and Courtney) that this is the right approach
- Map actual content to each of the 53 slides 
- Identify gaps/outdated content
- Make a plan for filling those gaps
- Get Design started on templates and iconography
- Think BIG about form
- Consider gamification and certification

https://docs.google.com/spreadsheets/d/1fjhFxZ5ntwtK_GGW5TiAp1OHm4IgfLCHK0DLONJIrCY/edit#gid=0
https://docs.google.com/spreadsheets/d/1fjhFxZ5ntwtK_GGW5TiAp1OHm4IgfLCHK0DLONJIrCY/edit#gid=0



